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MGS3 hybrid emerges as fastest-
selling used car, finds Motors

Dealers respond positively to Th e U K' S lea d i n g eve n t
for motor retailers

13th November 2024 NEC, Birmingham

UK set to race past ZEV legal
targets as EV sales continue to

: Close Brothers shares hit as
Private buyer demand for new : \ car loans commissions ruling
cars falls while BEVs surge to - ¥ O
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AM at the heart of the automotive industry for over 30 years.

Since 1990 AM (Automotive Management) has been the primary source of news, insight and analysis for the leading figures in the UK automotive
industry. With an emphasis on the franchised car dealer market, AM can help position your brand at the heart of the industry.

Due to the big and sudden changes in both user and competitor behaviours, now is potentially a great time to invest in digital marketing strategies, as it
provides animmediate opportunity to reach dealers who are having to make more important decisions, more quickly than ever before.
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DIGITAL INDUSTRY e TECHNO

SPECIALS ——

Marketed to the Franchised and Independent Dealer audience, AM
Digital Industry Specials deep dive into the prevalent topics across the
industry offering invaluable insight and advice to the dealer decision
maker audience.

Align with thought leadership

March — Running a Modern Dealership
May — AM Awards

June — Dealer Tech Guide
Nov — AM100

Dec - Dealer Recommended

: S Promoted to the AM audience across multiple channels
Sponsorshlps Advertlsmg including email, newsletters, push notifications, web adverts,
From £4k From £1k

digital article links and brand social channels
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We collect data sighals across AM-Online enabling us to accurately define and target
audiences. Each audience ‘cohort’ is built based on specific levels of interest to
include ad engagement, search topics and content types someone is interested in.
Your advertising will follow the most relevant and engaged visitors across the B2B
websites

Illuminate provides detailed insights before, during and after your campaign. This
includes optimisation, reporting, measurement and creative testing to help you
understand your current campaign, and to shape your future ones.

Illuminate gives exclusive access and precise targeting that reaches all relevant
users to your campaign in a safe environment with privacy built in by design for users

M
BAUER ILLUMINATE

Targeted first party digital display ensuring that your adverts are
served to those most likely to be interested in your products and
services.
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TAKEOVERS

Create maximum impact and brand
awareness over a 5-day period with
a takeover that roadblocks every ad
position on the page or section.

An AM Homepage takeoverincludes a
hero creative and double MPU
positioning.

News Section Takeover includes a hero
creative and double MPU on the landing
page and billboard and a double MPU on
all pages within the news section

Home Page
Approx 15k ad impressions
£2,500

LATEST FROM AM-ONLINE

News Section Takeover
Approx 65k ad impressions
£8,000

Vg

Keup in touch with your customers where they live their lives.
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NEWSLETTEF

Atailored service to suit your business.

We have a plan for that.

TOP STORIES

A tailored service to suit your business.

We have a plan for that.
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AM NEWSLETTERS

Registering to receive the latest and best news and features
from AM, newsletter subscribers by their nature are some of the
most influential people in the automotive industry. Sponsorship
provides your brand regular and prominent exposure to this
most engaged audience.

DAILY £3.5K WEEKLY £1.5K MONTHLY £1K
PER MONTH PER MONTH PER MONTH
EXCLUSIVE BRANDING NEWSLETTER REACH
Sponsorship of the newsletters provide Daily (Mon to Fri) Approx 24k subscribers
exclusive branding in the form of sponsors ~ Weekly (Sat) Approx 27k subscribers
logo and 3 x banner adverts. Monthly Approx 27k subscribers

(A 4th banner position will be utilised for
AM promotions)
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STAND OUT .. e

trusted choice

RaC

Approved Dealer

S

STAND OUT i e

trusted choice

RaC

Approved Dealer

*Numbers will fluctuate due to unsubscribes and new opt ins

Vg

BESPOKE EMAIL

Take your message directly to the inboxes of optedin
subscribers from across the industry. Recipients have actively
requested to receive this type of communication to keep
abreast of new products and services.

COMMUNICATE

Send a message, case study, insight or
video to an opted in audience of 10,000+
subscribers. AM Solus emails receive an
average of 34% open rates. Although
popular, they are limited to 2 per week to
protect engagement levels with the
audience and open rates for the
advertiser.

SEND AND FOLLOW

Target our audiences further by sending a
follow up, more targeted message three
days later based on how our audience
interacted with your first email (didn’t
open your email, opened your message
butdidn’tclick on a link or opened the
message and clicked on your link).
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FIND OUT MORE >

IN CONTENT VIDEO

You've invested in creating your video, now you need it
broadcasting to automotive professionals.

30 SECONDS VIDEO

Plays directly in the heart of editorial content on the news pages of AM-Online

ENGAGEMENT TRACKED

On the completion of your campaign, you’ll be able to see how users viewed

your video and for how long,

HIGH IMPACT

Video ads are limited in availability to provide high impact and view through.

AVAILABILITY
Available to book in blocks of 10,000.

Cost £500 per 10,000 starts
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ADVERTORIAL
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Linked In traffic drivers (included as part of the package)
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NEWSFEED PROMOTION

Add your news to the most popular area on AM-Online.
GUARANTEED COVERAGE

Of your company news or press release.

= 2

The #1Reputation Platform

Rhepwaton T o Automotie LIMITED AVAILABILITY

Only 1 newsfeed promotion loaded per day to sit within the latest
news stories from across the industry. Your headline will appear on
the daily newsfeed tagged “advertisement feature”. This will click
directly through to the full article and will then be shared on the AM
daily newsletter for five days and across the AM social channels.

HIGH VISIBILITY

News is the biggest generator of traffic to the AM-Online website.

INVESTMENT
£995
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__ _ Automotive Management (AM)
WE 35960 followers
Promoted

VoiceBox, designed specifically for the
automotive industry, uses customer data to
deliver mobile optimised and personalised
communications for Sales and Service
customers.

Marketing Deivery
BATA DAIVEN MARST TING

Introducing Marketing Delivery's ————
VoiceBox ( Learn more )
marketingdelivery.co.uk & :

& Like © Comment (— Share

LINKEDIN ADVERTISING

Reach our 15t party audience on LinkedIn and benefit
from guaranteed outcomes and a perceived brand
endorsement from AM.

ENGAGED AUDIENCE

Using AM’s 1st party LinkedIn data alongside relevant LinkedIn 3rd party data,
booking a campaign with AM ensures you reach your target audience.

YOUR CHOICE

Choose between an engagement campaign (a like, share, follow or comment) or
aweb- click campaign to meet your objectives

GUARANTEED OUTCOMES

Your campaign will run until the guaranteed number of engagements or web
clicks have been reached.

Guaranteed Engagement campaigns
start from £970 and Web-click
campaigns from £1,700
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BUSINESS OF REPORT

Position your brand as a thought leader and expert across a particular
sector/topic to the automotive audience.

INVESTMENT
starts at
£12,000

INSIGHTFUL AND ADVICE DRIVEN EDITORIAL

Anin-depth editorial report showcasing the latest
developments andinsight across a topic/sector.

EXCLUSIVITY : The busi.n?ss of.. .
Flexible Mobility Solutions

Partnering with AM positions your brand as a
thought leader and the only advertiser within the
report with a partner's comment column, company
branding and advertorial inclusions.

REACH
Hosted on AM-Online, a business of report will & ~ %

include solus email distribution to the AM audience
along with targeted advertising via Bauer llluminate
and LinkedIn
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BESPOKE REPORTS

Utilise AM editorials expertise in writing content for the automotive

INVESTMENT
market. starts at
£12,000
CREDIBILITY AMone oo

MAne Ml e gavent  Lasdenanld  Comsamer agnin  Denis  Kesaerce 0eeie  Daedutive views

Written by AM editorial, a bespoke report provides a client access to the
AM writer’s expertise in writing compelling, unbiased and credible content.

You, as the client will provide a brief on what you are looking to
communicate. AM will then independently create the coverage to
communicate these set objectives.

To ensure and maximise credibility, all content remains under editorial
control and factualamendments only are permitted by the client. If a client The business of...

wishes to have full control of the content, then coverage would need to be ACCide nt man agement

branded as “advertorial”.

REACH

Hosted on AM-Online, a bespoke report will include solus email
distribution to the AM audience along with targeted advertising
via Bauer llluminate and LinkedIn

_
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CONTENT CREATION
AND MARKETING

As a brand we know that success stems from
getting the right content to the right audiences
and have over 30 years' experience in doing just
that.

SPEAKTOUS

Our team of experienced account directors, writers and
project managers can act as an extension to your businessin
delivering on your strategy and objectives.

We will listen to what you are looking to achieve and use our
skillset and knowledge of the automotive market to build a
comprehensive campaign and communication plan.

AM can create content on your behalf or take ready-made
content and position this in front of a targeted audience
across an unrivalled portfolio of digital channels and live
events.

WEBINARS

Vigq

INFO-
GRAPHICS

TARGETED
SOCIAL
MEDIA

*TARGETED DIGITALDISPLAY
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AM EVENTS

Alongside AM digital routes to market, we offer an
unrivalled portfolio of industry leading events,
allowing our advertisers to directly interact with the
automotive market to both forge new and build on
existing relationships.

Bauer Media Events have an industry-leading reputation for
delivering professional automotive events featuring expert
speakers, relevant content and great experiences.

From award ceremonies for more than 900 guests to
conferences, seminars, round tables, breakfast briefings,
dinners and webinars, each is carefully designed according
to demand, providing excellent networking opportunities.
Whether attending as a delegate or a sponsor, the
opportunities are unrivalled.

INDUSTRY
LEADING
DINNERS &
AWARDS

0 9 0o
o iy
-,

INDUSTRY ROUND

TABLES
& EXCLUSIVE
CLUBS

&

UK’S LEADING
EXHIBITION FOR
FRANCHISE AND

INDEPENDENT

DEALERS

L]

| — ——

TOPICAL
WEBINARS
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Sara Donald Kate Atkinson

Account Director Account Manager
sara.donald@bauvermedia.co.uk kate.atkinson@bauermedia.co.uk
Tel: 01733 366474 Tel: 01733 979465
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